The Buzz. ..

On socl al nedl a



What Is that, you say?

(M Tube

flickr

& Blogger \




Wiy do 1t, you ask?

Connecting wth
a broader reach.

Conver si ng and
| nt eracti ng.

Conmmuni cat | ng
In real tine.
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MICROBLOGGING |

ENTERTAINMENT



htt p://ww. yout ube. com wat ch?v=sl| FYF


http://www.youtube.com/watch?v=sIFYPQjYhv8

Journalists use soci al
nedl a to:

| nteract wth audi ence

FI nd sources

Cet newstl ps

Moni t or breakl ng news
Report events |i1ve
Pronpte thelir work
Moni t or professional news



Soci al nedi a changes
journal i sm

« No | onger a one-to-nany
nessage

« Many-to-many

conmuni cat1 on

e We're all filters

e« W& can all contribute

« The conversation Is key!



“Every new user IS a
potential creator and
consuner, and an

audl ence whose nenbers
can cooperate directly
W th one anot her, many
to many, Is a forner
audil ence.”

- Cay Shirky, “Here Cones Everybody”



Twtter basics

Your deal 1 n 140 characters

The @ alm
at a nane The RT: pass
|t al ong
The D :
private The #: hashtag
conver sation f or easi er

sear chi ng



More on the hashtag...

e« Use It to track a topic,
neeti ng, event, etc.

« All ows people to search for
| 1

e Nttp://twtterfall.com

e Nttp://search.twtter.com
e Include links to

presos/ nedi a when possi bl e


http://twitterfall.com/
http://search.twitter.com/

Represent yourself.

« Use an appropri ate nane.
« Create a description that
represents your brand.

e« Create a shorter notto

« Use a clean, clear

| mage/ | ogo



How do you find peopl e?

Locat |1 on:

http://ww. twell ow. com twel | owhood/
http://1ocal tweeps. com

Topl C: http://wefol | ow. con
http://whoshoul di fol |l ow. com
http://ww. tw bes.comltw tter-groups

Medi a: http:// nmuckrack. com

Their publications...


http://www.twellow.com/twellowhood/
http://localtweeps.com/
http://wefollow.com/
http://whoshouldifollow.com/
http://www.twibes.com/twitter-groups
http://muckrack.com/

Expand your universe.

Don't just follow
journal i sts or known
sour ces.

Fol | ow:

« Bl oggers

e EXperts

e INterested parties
« Politiclans



What to say?

« What you’re dol ng, where
you' re at

« Share a |1 nk

e INnvite friends to do stuff
« Have a conversation, casual
or professional

« Hash tags for events,

t opli cs: #BPC



Conversati onal dos...

« Fol |l ow those who foll ow you
(unl ess they' re pornos!)

e INnteract wmth new fol ks

« Retweet others (check their

1 nks first!)

« Answer off-toplic queries
(especially reporters'!)

« Use caution wth direct tweets
(1.e., don't nake them public!)



The trouble mth Twtter. ..

TerryMoran: Pres. Obama just called Kanye West a "jackass” for his outburst at
VMAs when Taylor Swift won. Now THAT'S presidential.

about 4 hours ago from web - Reply - View Tweet

A good anal ysis of the
situation: http://bit.ly/2sSHvN


http://bit.ly/2sSHvN

Conversational don'ts...

« Don't use | anguage/ grammar t hat

| S 1 nappropriate to your brand:
“Saw |a U beat ny school 17/16.

UNI played best | proud of ny team
Pres Mason cane up 22pts short of
her prediction 4 victory. She good
Prez”

« DONn't get Iinto public

di sagr eenents.
http://bit.ly/42xFJIB

« Carefully couch the
controversial. http://bit.ly/ 8WKN


http://bit.ly/42xFJB
http://bit.ly/8W7kN

Pr of essi onal vs. personal

Share sone: “neno to self: Just
because u can report, doesn't nean
u can do a travel piece abt a pl ace
u were having too nuch fun at to
take gd notes.” (David Carr, NYT)

But don't 1 nsult your
clients:

http://bit.ly/144xdQ


http://bit.ly/144xdQ

Public vs. private?

« Need you ask? “Sen_Schul t hel s:

| nportant! Many |ibs and progressives
attenpting 2 Foll ow conservati ves.
Scrub your "followers” | blocked
three nore today. #tcot #redco’

e It's all public! TM! *Just got a
spray tan & can't shower until

Friday. But | haven't showered since
Tue. | think have achieved the status
of snelliest I n class”



The Soci al Media Miul |l et

* Business In the front:
wwWW. | 1 nkedl n. com

* professional network
* use |1 ke a resune
* sone enployers want to see recs there

* Party In the back: wwv facebook. com
* socl ali zing!
* pi cs!
* funny personal notes!


http://www.linkedin.com/
http://www.facebook.com/

How t o use LI nkedl n

http://ww. | i nkedi n.com hone

e Prof essi onal contacts nade
easl er

* Job searchi ng

* Resunme onl i ne

* Recs fronifor coll eagues
* Key word = Prof essi onal


http://www.linkedin.com/home

http://facebook. com hone. php

* Keeping 1n touch wth
current, new, old friends
and acqual nt ances.

* Geat way to conmuni cate —
| .e., your news stories or
| Ssues

* You can find sources here,
build or find groups pronote
causes/ | ssues, etc.


http://facebook.com/home.php

Social Media Adoption Curve

phases of social media adoption

| | | |
education observation : broadcast : participation : relationships : collaboration
I I I I
I I I %
I I I I
[ [ [ mindshift2
: : : take value —tshare
I | I = Create content with
I * I others
: mind*hift 1 I » Work togetherto
| 1-way | 2-way - Develop new create more value
I
I
I
I
I

» Leamwhata
social network is

= Technical
understanding of
howto use a
social network

= Engage in two-way
dialogue with others

= Online and offline
participation in
social mediaworld

= Create new content

= Use new media as
distribution
vehicles for
broadcast content

» Viewsocial media

» Fly-on-the-wall:
view and listen

as an observer .
tools as additional
= Removed ..
advertising and
stance

editorial venues

relationships via
social media
vehicles

= Foster and maintain
a network via social
media tools

= Have discussions
and discourse

that anyone could
create alone

= Encourage
collaboration from
others to produce
even better ideas,
products, etc.

= Selfless stance

= Share more value

with the blogospheré¢
than you take from |

the blogosphere

Sour ce:

Created by Mayine Toter, 11/6/2008

http://bit.ly/12KHuUO


http://bit.ly/12KHu0

Tell your story...

e Wth |1 nks
e Use http://bit.ly/ to
track

« Wth bl ogposts
« Use CGoogle anal ytics
for nmetrics
e« Wth real people


http://bit.ly/

Recent exanpl es. ..

« Sean Hol t on:
http://bit.ly/]JYVcC

e Steve's famly:
http://bit.ly/vgBNJ

« Dan Bauni s career:
http://bit.ly/ x5ntG &
http://bit.|ly/ NIs93


http://bit.ly/jJYVc
http://bit.ly/vqBNJ
http://bit.ly/x5ntG
http://bit.ly/NTs93

Use photos & video...

« Harvard study says they're the
nost viewed Item on Facebook.

e http://wwv brightkite.com (geo
f eat ur es)

e Nttp://ww. tw tplc.com

e http://www flickr.com

( sear chabl e)

« Facebook

e yout ube. com

e VI NMBO. COM


http://www.brightkite.com/
http://www.twitpic.com/
http://www.flickr.com/

Use tags...

« Bral nstorm keywords I n
advance.

e« Study SEO 1 n devel opi ng t hem
« Use them for bl og posts,

phot os, hasht ags.



Cr osspost !

e Use Tweet Deck to post to
both Twtter & Facebook

e Use HootSuite to post from
nore than one Twtter account
e ScribeFire for Firefox |ets
you blog to nultiple accounts.



Cont I nue | earning...

« Latest N eman Reports:
http://ww. ni enman. harvard. edu/ repo

« Mashabl e: http://nmashabl e. com
« Read Wite Web:

http://ww. readwiteweb. com

« Harvard study on SN users:
http://bit.lyl2rNvtj

« Follow the |1 nks of others &
RT t hem


http://www.nieman.harvard.edu/reports.aspx?id=100058
http://mashable.com/
http://www.readwriteweb.com/
http://bit.ly/2rNVtj

Sone fun vids and |1 nks!

http://www.commoncraft.com/Twitter

nttp://www.youtube.com/watch?v=61LQrUrEWe8
nttp://www.youtube.com/watch?v=sIFYPQjYhv8
nttp:// www.10000words.net/2009/04/online-networking-tips-

http://www.pcmag.com/article2/0,2817,2345283,00.asp
http://www.washingtonpost.com/wp-dyn/content/article/200


http://www.commoncraft.com/Twitter
http://www.youtube.com/watch?v=6ILQrUrEWe8
http://www.youtube.com/watch?v=sIFYPQjYhv8
http://www.10000words.net/2009/04/online-networking-tips-for-introverted.html
http://www.pcmag.com/article2/0,2817,2345283,00.asp
http://www.washingtonpost.com/wp-dyn/content/article/2009/04/03/AR2009040301921.html

Readl ngs

* “The Long Tail” & “Free” by Chris
Ander son

* “Here Cones Everybody” by d ay
Shi r ky

* “Li nked: The New Sci ence of
Net wor ks” by Al bert-Laszl o Barabasi

* “Smart Mobs: The Next Soci al
Revol uti on” by Howard Rhel ngol d

+ “\\¢ the Media” by Dan G || nor
* “True Enough” by Farhad Monj oo
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